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THE WAY WE WORK

HAS CHANGED FOR GOOD
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SO WHY ARE

84%

OF ORGANISATIONS
STRUGGLING TO
ADAPT?



imagine. change.

RICOH

EVER OFFICE SPACE

THE FIRST

= v o -
pes - o i s
=16\ S

- \ ro — meistey
==\ i\ e daie g

s
b
'

)

S

e —r

i

- -
v e )i
~. ; b - _'.;..
—~ - 2 e < o 2 ' .
[ = .
] — e —_— 7y L
J 2= e =i = & = i S ~ /

e 3 . ,
/ - .
/ >
/ = AT = = o N S
J 23 3 2 B N -# =3 l'b‘b"l -3 = = d
- wﬁv Sl . ST - FEa
f e = = h
= e - - = W i
= = e S S - -~
i —Er | e e ==
= o e TN =8 ~= - <, |
/ = = ) e~ =
=3 — — - - —




N}
—

<
—
<
()]

THE FUTURE OF WORK

T
= o
(a T
=)
=
- ?’/ - J
> g -
O

WORKSTYLE



“TECHNOLOGICAL GROWTH HAS
INCREASED SO QUICKLY THAT IT
HAS OUTPACED ADAPTABILITY.”

Astro Teller,
Captain of Moonshots at Google X
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DATA IS A PART
OF EVERYTHING

WE DO

BUT THE WEB
IS PLATEAUING




“7.4 HOURS LOST PER PERSON,
PER WEEK SEARCHING BUT NOT
FINDING INFORMATION AND
REFORMATION DATA FROM
MULTIPLE SOURCES”

Source: IDC
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“ON THE 15t JAN 2020 WE WILL
HAVE ACCESS TO 25 TIMES MORE
DATA THAN WE DID ON THE 15t Jan

2010”7

Source: IDC RICOH



\ /
3.8 million Google search queries \ \ / / 1 million people logging into Facebook
N\ 7/
\ /
694,444 hours of Netflix watched ~ P 4.5 million YouTube videos viewed
~ -~
~ -
2.1 million Snap chats created 18.1 million texts sent
~ -
41.6 million messages sent —~ - 390,030 apps downloaded
4.8 million Gifs served - - 347,222 scrolls on Instagram
- —~
180 smart speakers shipped _ - 87,500 people Tweeting
-~ ~
31 music streaming subscriptions ’ N 1.4 million Tinder swipes
7/ \
/ N\
- . / \ . .
188 million emails sent / \ 1M views on Twitch
/ \
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THE WORKPLACE

IT’S UNLIKELY THAT
PERMANENT
EMPLOYEES WILL
FEATURE HEAVILY IN
THE FUTURE OF
WORK

-PWC
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SILENT GENERATIONBABY BOOMERS GENERATION X MILLENIALS

GENERATION Z

FACE-TO-FACE COMMUNICATION AT WORK
IS IN A GENERATIONAL DECLINE



1. You tolerate low-performance
Fact: Poor performers have a chilling effect

on everyone.

2. ROl is not enough for me.
Fact: Organizations with a purpose bigger than
money have a growth rate triple that of their

competitors.

3. Culture is more than free Panera.
Fact: A culture of purpose drives exponential

sales growth

4. It’s ok to get personal
I’ll give you everything I’ve got, but | need to
know it makes a difference to something

bigger than your bottom line.
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EVERY GENERATION
USES SOCIAL MEDIA

DIFFERENTLY
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Smarter With Gartner

Corporate
Advocacy of Social
Issues Can Drive
Employee
Engagement

e
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Ci ions on societal issues can drive employee
engagement — if they focus on what matters to employees,
are authentic and d ate value.

Gartner

Subscribe to
Smarter With

CULTURE:

60% INCREASE IN
PRODUCTIVITY DUE
TO EMPLOYER
INVOLVEMENT ON
SOCIETAL ISSUES
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WAYS OF WORKING
ARE ABOUT TO

CHANGE, AND WE
CAN BLAME GEN Z

RICOH

imagine. change.



N}
—

THE PRODUCTIVITY PUZZLE
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wiww jobtinder.com

JOBFINDER Findjobs  Company review

My recent searches

Digital Transformation
Director

Sort by:
relovance - date

Salary Estimate
£35,000+
£45,000+

EHO000+

£70,0€0 +

Permunerr. (1627)

Contract (402)

Iemparary (175)

+ mans .

Locatien

Digital Transformation Director Q Anywhere
A

5 Thu2tsé Q

84% OF BUSINESSES

ARE

FAILING TO

Upload your Sign in

Tip: Enter your clty or postcode In the *whare® box to show results In your
area.
Upload your GV and easily apply to Jobs from any device!

Digital Transformation Director (Permanent)
Company name - London
London
o Reporting directly to their Chiaf Digital Officar, you will be
Instrumental to ensuring operational efficizncy of the group’s
Dighal strategy acrase the UK

Speogorsd « Seve jeb

Application Support Analyst

CGl 87

Chelmsford

o As digital transfornation continues to accelarats, CGI is at the
center of this change —supporting cur clients” digital joumeys and
offering our protessionals...

Solution Architect
CGl a7
Reading

MacBook

Digital Transformation Director (Permanent)
Company name - London

Apply On Company Site @

@ London
@ Full-time, Permanent

Context

Our client, a leading European professional services company with a
strong global presence is searching for a dynamic innovator to join their
Technology and Innovation Team. Reporting directly to their Chief Digital
Officer, you will be instrumental to ensuring operational efficiency of the
group’s Digital strategy across the UK.

Required skills and capabilities include:

« Transformation Services

« Digital Assessments

« Datacentre, Cloud & Networking
« Security Services

« Digital Services knowledge

TRANSFORM!

THE SEARCH FOR A

DIGITAL

TRANSFORMATION

DIRECTOR
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“IT IS NOT THE STRONGEST OF THE
SPECIES

THAT SURVIVES, NOR THE MOST
INTELLIGENT

THAT SURVIVES.

IT IS THE ONE THAT IS MOST :
ADAPTABLE TO CHANGE” y

- CHARLES DARWIN

RICOH

imagine. change.



THE ECONOMY
OF PEOPLE

In Ireland

€3.6 Billion

in untapped

GDP that could be
unlocked by

creating an optimal office

- Ricoh
& Oxford Economi
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APPROACH

PEOPLE
FIRST

PEOPLE PROCESS WORKPLACE TECHNOLOGY WORKSTYLE
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THE PATHWAY
PAPERS

THERE ARE THREE STEPS

ON THE PATHWAY:
BRAVERY

- OPTIMISM
IMPACT
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WE NEED A WILLINGNESS
TO CHANGE AND AN
UNDERSTANDING THAT
CHANGE IS NECESSARY
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